MHUHUCTEPCTBO ['maBaM MyHMIIMIIAJIbHBIX

1o H%POPIQI?(’)?%P&E%?E oOpazoBanunii KpacHogapckoro
KPACHOJAPCKOI'O KPASI Kpai
Hm. Mutpodana Ceauna yir., 1. 85,
r. Kpacnoaap, 350000 (HO CHI/ICKy)

Ten. /paxc (861) 267-25-34
E-mail: mktkk@krasnodar.ru

27.06.2025 Ne 44-01-15-4746/25
Ha Ne oT

O nanpasieHUH HHPOPMALIUH

B MuHUHCTEpPCTBO KypOpTOB, TypH3Ma U  OJUMIIMHCKOrO  Hacleaus
Kpacnogapckoro kpasi (nanee — MUHHCTEPCTBO) MOCTYIHUIO MTUChMO MHUHHUCTEPCTBA
SKOHOMUYECKOro pa3Butusi Poccuiickoit ®epepaumu ot 9 wuwona 2025 r.
Ne J130u-18106 (mpumaraercs) O NPOBEACHUUM TYPHUCTUUYECKONW BBICTABKUA B
Kwuraiickoit Hapoguoit PeciyOnuke:

MexnyHapoanoe kynbrypHoe u Typuctuueckoe DKCIIO 2025 (r. Xoadoii
npoBuHLUS AHX0M, ¢ 24 1o 26 okTa0ps 2025 1.).

MUHHUCTEPCTBOM y4acTHE B JAHHOM BBHICTABKE HE INIAHUPYETCS.

[IpocuM okazath copaeiicTBre B MHGOPMUPOBAHUM 3aUHTEPECOBAHHBIX JIUI] U
OpraHu3aliii CaHATOPHO-KYPOPTHOW OTPACIM O BO3MOXXHOM YYaCTHHM B YKa3aHHOM
BBICTaBKE.

[Ipunoxenue: Ha 19 nucrax.
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\eef BHEKTpOHHOfI IOMIINCHI0, XPAHUTCA B CUCTEME
DJICKTPOHHOI'O JI()KyMCIIT()()GOpOT'd
AIMHIHICTpannmn KpaCHouapcxoro Kpas

BaMeCTHTeHB Ceprudpurar 00C30A863DID7DI7EICD3328A7737DB919
Braanenen Ileryxopa Unna AnexcanjpoBHa
MHWHHUCTpPA TleiicTButenen ¢ 25.10.2024 o 18.01.2026 N.A. IleryxoBa

JIpicenko Jlronpmuna BnanumupoBna
+7(861) 267-25-45



MHMHHUCTEPCTBO HcnonHuTtenbHbIe OPraHbl
SKOHOMHYECKOI'O PASBUTHA cyowsektoB Poccuiickoit deneparuu
POCCUNCKOM ®EJEPALIUN
(MMHPKOHOMPA3BUTUS POCCUM) B cepe Typusma

[Ipecuenckas HaO., 1. 10, ctp. 2, Mocksa, 123112
Temn. (495) 870-70-12, daxc (495) 870-70-06
E-mail: mineconom@economy.gov.ru
http://www.economy.gov.ru

09.06.2025 No N30un-18106

Ha Ne oT

O TypucTrueckrx BbICTaBKax B Kurae

NudopmupyeM, UYTO MNpPEACTABUTENN HUCHOJHUTEIBHBIX OpPraHOB CyOBEKTOB
Poccuiickoit denepannu B chepe TypusMma, POCCUHUCKUX TYPUCTHUECKUX OPTaHU3aIIMM,
a TaKke 00bEKTOB TYPUCTHUECKOTO CEPBUCA MPUTIIAIIAIOTCA OPraHU3aTOpaMu JIJIsl y4acTust
B CIEAYIOIIMX KPYIHBIX TYpUCTHUECKMX BbIcTaBkax Kuraiickoit HapogHoii PecnyOnuku:
3-a IlekuHCcKass MeXJIyHapoJaHasi BbICTaBKa KyJIbTypbl u Typusma (r. llekun,
20-22 urons 2025 roga), MexayHaponnoe kynbrypHoe u Typuctuueckoe DKCITO 2025
(r. Xodoit npoBuHIug Auxoi, 24-26 oxts0pst 2025 rona). [IporpaMmMbl BBICTaBOK 1 (hOPMBI
3a51BOK Ha y4acTUE ITPUIIATArOTCS.

ITo Bcem BompocaM MpocuM 00palaThCsi K OPraHu3aTopaM BBICTABOK:

1. IlekuHckas MEXKIyHApOIHAs BBICTaBKa KYJIbTYPBI 151 Typu3Ma:

FOnbcs0 @aH, Ten.15758000573, aapec 3. mouthl fengyunxiao@bjctce.com.cn
2. MexnyHapongHoe — KyaeTypHoe W Typuctnueckoe — OKCIIO  2025:
Uxanb [[3unll3un, ten.17757862452.

[Ipunoxxenue: Ha 24 1. B | 3K3.
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MOANNHHWK 3NEKTPOHHOr0 [OKYMEHTa, NoanucaHHoro 3,
XPaHWUTCA B CUCTEME 3/IEKTPOHHOrO [oKyMeHToo6opoTa
MUWHMCTepCTBa 3KOHOMUYECKOro pa3BuTus Poccuinickon ®epepauun

CBEOEHNA O CEPTU®UKATE 3l

CepTudukaTt: 7410EDBSE7FCD9B2B2750BDFAB2F095E

Bnapeneu: KoHapaTbeB HukuTa Bnagnmuposuy
I[HpeKTOp ller[apTaMeHTa HeicTBUTENEH: ¢ 18.06.2024 no 11.09.2025

MHOTOCTOPOHHETO 9KOHOMHWYCCKOI'O \ J

COTPYIHUYECTBA U CIECIUATIBHBIX MPOCKTOB H.B. Konapartnes

Hcn. Kosanesa A.1.
Tein. 8 495 870 29 21 (n06. 15134)
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Invitation to Attend the 2025 THE Beijing
International Cultural and Tourism

Consumption Expo

Embassies, consulates, National Tourism Administration,
Chambers of Commerce Associations, tourism unions and related
entities:

Hosted by the Beijing Municipal Bureau of Culture and
Tourism, the 2025 THE Beijing International Cultural & Tourism
Consumption Expo (referred to as “Beijing Consumption Expo”)
1s scheduled to take place from June 20 to 22, 2025, at the Beijing
Exhibition Center (No. 135 Xizhimenwai Avenue, Xicheng
District, Beijing). As the first nationwide event named after
cultural and tourism consumption, the Beijing Consumption Expo
aggregates global resources, drives the development of the culture
and tourism sector, promotes tourism consumption, and
establishes a comprehensive, globalized trade platform for

premium cultural and tourism products. It serves as an

international stage to showcase Chinese culture and tourism
brands, fostering global collaboration and offering businesses
unparalleled opportunities across the full culture and tourism
industry chain. The Expo has become a significant platform for
displaying and promoting culture and tourism brands, resources,

and products, as well as a professional event accelerating regional

industry exchange and integration. By integrating with sports,



technology, finance, and other consumption fields, the Expo

promotes a comprehensive fusion of the culture and tourism

industry chain.

The 2024 Beijing International Cultural & Tourism
Consumption Expo covered a total exhibition area of 25,000
square meters, featuring participation from over 300 institutions

and enterprises representing 16 countries and regions worldwide,
as well as 25 provinces, cities, and autonomous regions within
China. Over three days, the event attracted 73,600 visitors,
achieved on-site sales of cultural and tourism products worth
RMB 1.72 billion, and facilitated the initiation of more than 100
cooperation agreements. During the Expo, several specialized
events were held, including the 2024 Beijing Tourism and Culture
Consumption Exchange Conference and the 2024 Urban Gift
Innovation Development Forum. The Expo effectively promoted
consumption, trade, and collaboration, delivering remarkable
results.

The 2025 Beijing Consumption Expo is expected to expand
to 30,000 square meters of exhibition space and will feature a
broad range of exhibits, including domestic and international
tourism resources, tourism products, cultural performances,
creative goods, culture-tourism integration projects, tourism
equipment, RV camping, and sports. Concurrent events will

include the Urban Gift Development Forum, Tourism and Culture



Exchange Conference, B2B Resource Matching Meetings,
Investment Promotion Sessions, Livestream Sales, Stamp
Collecting Activities, and more. The Expo will adopt a staggered
schedule for professional and public audiences, with the first day
designated as Professional Day for industry professionals, and the
following two days open to the public for exhibitions and sales.

A sincere invitation is extended to your organization to
participate in this magnificent event in Beijing. We kindly request
that you promptly provide the organizing committee with your

requirements in order to receive comprehensive participation

services.

We eagerly await your response and look forward to your presence!

Attachments: 1. 2025 The 3™ Beijing International Cultural & Tourism

Consumption Expo General Plan

2. Exhibition Registration Form/Project Promotion
Collection Form/Contract Signing Collection Form

Beijing Municipal Bureau of Culture and Tourism

November 26, 2024

(Contact:Yunxiao Feng,Tel:15758000573,Email:fengyunxiao@
bjctce.com.cn)
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I. Exhibition Date and Venue

Date: June 20-22, 2025

Venue: Beijing Exhibition Center (No.135 Xizhimenwai

Avenue, Xicheng District, Beijing)
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II. Organizers

II_,

Organizer: Beijing Municipal Bureau of Culture and
Tourism
Co-organizer: Beijing Jing Tourism Universal Exhibition

International Conference and Exhibition Co.l .td
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III. Exhibition Areas

(—) XKBER: EEEGE. KA EM X E K
WA . ARHEER B MK R IR T A BRATAE. S &
K. XHKBE. XA &%F.

() International Cultural Tourism: Embassies and

Consulates, Tourism Bureaus, and related international tourism
organizations and alliances; friendly cities, travel agencies,
hotels, scenic spots, cultural tourism projects, and creative
products.
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(II) Cultural Tourism in China: Provincial and municipal

culture and tourism departments (bureaus), the coordinated
development of Beijing-Tianjin-Hebei Region in cultural
tourism, Enterprises from Hong Kong, Macao, Taiwan, and

related cultural tourism industries, Top 100 cultural tourism

enterprises.
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(II1) Cultural Tourism in Beying: Culture and Tourism

Bureaus of the 16 districts of Beijing, Beyjing Economic and
Technological Development Area Publicity and Culture

Department, and Beijing’s paired support and cooperation units.
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(IV) Cultural Tourism Resources

¢

Themed Tourism: QOutbound and inbound tourism,
self-driving tours, educational tourism, incentive tourism,
etc.

Tourism Transportation: Airlines, cruise ships, high-
speed trains, subways, car rentals, etc.

Tourism Destinations: Scenic spots, tourist resorts,
leisure tourism districts, night-time consumption hubs, ski
resorts, campsites, theme parks/amusement parks,

characteristic towns, rural complexes, etc.

B2B Tourism Resources Matchmaking Area: Global

resource suppliers, organizations, tour operators, inbound



agencies, custom travel companies, route planners, hotels
and resorts, scenic spots, car rentals, visas, travel insurance,

cruise lines, custom platforms, payment platforms, air

tickets, etc.
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(V) Cultural Tourism and Cultural Creative Products

Cultural Heritage and Creative Products: Museum-related
cultural products, park and scenic spot cultural products, Be1jing

souvenirs, city gifts.

Cultural IP Derivative Products: Film and entertainment IP
products, animation IP cultural products, sports event IP
products, Chinese trend products, IP dernivatives, etc.

Traditional Handicrafts: Time-honored brands and
intangible cultural heritage products, tea sets and tea art,
ceramics, silk, calligraphy, painting.

Creative Lifestyle Products: Stationery, home decor,



clothing and bags, electronic products, holiday gifts, and other
custom products for enterprises.
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(VI) Cultural Tourism Equipment

Scenic Area Equipment: Scenic transportation and
sightseeing facilities (land and water), public health
facilities, landscape lighting facilities, commercial/sports
facilities, trendy amusement facilities for scenic areas, etc.

Homestay Equipment: Mobile homes, starry sky rooms,

space capsules, wooden houses, pavilions, RVs, etc.



Ice and Snow Equipment: Snowmaking equipment,
snow groomers, snow play equipment, skis and supporting

gear, etc.

Amusement Facilities and Equipment: Roller coasters,
ferris wheels, trackless racing cars, self-controlled
amusement equipment, dark ride attractions, special film
and television equipment, non-powered amusement
equipment, water amusement facilities, inflatable
amusement equipment, jungle climbing, pet theme parks,
etc.

Outdoor Camping Equipment: Tent canopies,
backpacking gear, protective gear, outdoor footwear,
clothing and hats, folding tables and chairs, picnic
equipment, mountaineering gear, outdoor gear, water play
and fishing equipment, drones, power supplies and lighting,
audio equipment, camping bases, campsite construction,
watches, maps, protective gear, etc.
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(VII) Cultural Tourism Technology

Smart Cultural Tourism: Ticket management systems,
tourism big data integration and analysis, self-guided

navigation, visitor alerts, scenic area service systems, etc.

Digital Cultural Tourism: 5G, artificial intelligence,
the Internet of Things (IoT), virtual reality (VR),
augmented reality (AR), blockchain technology.

Cultural Tourism Performances: Live performances,
new product showcases, tourism performances, lantern
shows, magic performances, performance companies,
scenic area light festivals, light shows, holographic
projections, etc.
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(VII) Cultural Tourism Services

1]

Cultural Tourism Finance: Various types of cultural

tourism investment and financing groups, vertical cultural

tourism groups, as well as banks, insurance companies, and



other financial institutions nationwide.

Complementary Services: Investment, development,
operation, and management of cultural tourism projects;
branding, marketing, and cooperation opportunities for
projects; cultural tourism projects, cultural tourism real
estate, rural tourism, resorts, and themed town planning and
design, as well as engineering and construction services,
scenic area event planning, outsourced operations,
education and training institutions, project displays, etc.
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(IX) Sports Tourism

Sports activities, sports events, sports equipment,

sports apparel, outdoor camping supplies, etc.
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(X) Health and Wellness Tourism

Traditional Chinese medicine (TCM) health and
wellness services, health and wellness tourism eco-
complexes, health management institutions and products,

travel medications, TCM health preservation, etc.
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IV. Special Sessions
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() 2025 Beijing International Culture & Tourism
Consumption Exchange Conference: This session will focus on
new trends, business models, and scenarios in industries such as
inbound and outbound tourism, scenic area operations, urban
cultural creativity, digital cultural tourism, cultural tourism
performances, camping and RV tourism, and nighttime cultural
tourism consumption. It aims to foster dialogue and exchange on
these emerging topics.
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(II) 2025 Global City Giit Innovation and Development

ﬁ;%

Session: In order to better promote city visibility and cultural
tourism, this session will address the themes of “City Gift

Demand,” “Cultural Creative IP,” “City Gift Brand



Management,” and “City Gift Channels.” Industry leaders will
be invited to explore the innovative development of city gifts,
share successful case studies and experiences, and offer new
ideas and directions for the future development of cify gifts.
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(IIT) Domestic and International City Cultural Tourism

Promotion Conference: This session will provide a platform for
cultural tourism authorities from both domestic and international
cities to hold dedicated promotional events. The aim 1s to
comprehensively promote the cultural tourism resources and
projects of various cities. Additionally, major brand enterprises
will be invited to launch new products, hold first-time
showcases, and organize signing and collaboration activities.
(W) CTCE &M F B4 LREABEFEGME. Kk
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(IV) CTCE Tourism Resource Matchmaking Conference:

This conference will bring together embassies and consulates,

10



tourism bureaus, international and domestic airlines, travel
agencies, scenic areas, hotels, inbound agencies, and wholesale
line operators, representing high-quality global cultural tourism
resources. Through B2B one-on-one meetings, participants will
engage In free discussions to share resources, exchange
information, and explore mutually beneficial partnerships. The
goal 1s to enhance resource utilization efficiency and foster close
collaboration across the cultural tourism industry chain.
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(V) Cultural Tourism Project Investment and Financing

Session: This session will invite domestic investment and
financing institutions to attend, facilitating connections with
cultural tourism organizations across the country. The goal is to
attract funding for the development of the cultural tourism

industry and promote project collaboration.

11



Attachment 2

Exhibitor Registration Form for 2025 Beijing Consumption Expo

_

=

Full Name of Organization :

Exhibition/Conference
_ _ Address :
Basic Information —
Contact Person : | Position : Fax :
Landline : Mobile : Email:
oStandard Booth 19800¥% /unit _—]
Fee Standards : Raw Space Booth 1980 ¥/m’

nConference 2999¥/person |

Each organization/company may choose to participate in various advertising and
promotional opportunities at the exhibition site, in the event program, or through
sponsorship: |
Guest of Honor Country/Province/Theme City: RMB 680,000

Special Presentation: RMB 280,000 nKeynote Speech: RMB 30,000
OProgram Cover (Back Cover): RMB 10,000 nInside Front Cover/Inside Back
Cover: RMB 8,000 OInner Pages: RMB 5,000

Main Stage Chair Back Ads: RMB 10,000

Custom Water Bottle Ads: RMB 10,000

Conference Tote Bag 3000 unit:RMB 30,000 For higher-level collaboration,
please contact us for more details. '

Booth Number :_ Booth Area : . Total Fee |
Total Cost : (RMB) : . Amount in Words: (Amount
in Chinese characters).

Exhibition Instructions:

].Please complete the Confirmation Form and send it by fax or email to the Beijing |
Consumption Expo Organizing Committee.
2.Contact : Yunxiao Feng

Tel . 15758000573
Email : fengyunxiao@bjctce.com.cn

— S— — —— — ———

12



2025 THE Beijing International Cultural & Tourism

Consumption Expo Delegation Information Form

Organization
Address
Name Gender Dep ar.tr.nent/ Mobile
Contact Person Position
Head of

Team Leader

List of

memebers

Project Recommendation Collection Form

Delegation

Applicant Organization

Project Name

Speaker

Contact Person

Tel

Project Overview

Project Signing Collection Form

Company

Project

Signing

Partner Company

Contact Person

Mobile

Project Overview

13
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Hosted by the Beijing Municipal Bureau of Culture and Tourism, 2025 The third Beijing I international
Cultural and Tourism Consumption Expo (referred to as Beumg Consumption Expo”) is scheduled
to take place from June 20 to 22, 2025, at the Beijing Exhibition Center. The Beijing Consumption
Expo aggrepgates plobal resources, drives the development of the culture and fourism sector
promotes tourism consumption, and establishes a comprehensive, globalized trade platform for
premium cultural and tourism products. It serves as an international stage to showcase Chinese
culture and tourism brands, fostering global collaboration and offering, businesses unparalleled
opportunities across the full culture and tourism industry chain, The Expo has developed into an
important window and platform for resource docking and communication between the global
tourism industry, and it is also one of the professional cultural tourism exhibitions to accelerate the
exchange and cooperation of the regional cultural tourism industry. The Expo focuses on promoting
the integrated development of the entire cultural and tourism industry chain through cross-indus-

try collaboration.
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Glabal Mutual Learning

l&ﬁﬁﬁ Rental Standard
tr B AL (9m) (2710 T/
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BEIING MUNICIPAL
BUREAL OF CULTURE
AND TOURISM

Maln Staga

-~ B2

Glahal Mutual Leamning

Standand Booth (9n): $2,710 / unit
Raw Space Booth: $270 /m

ErGHIER

THE BELJING
INTERNATIONAL CULTURAL
ANDTQURISM
CONSUMPTION EXPQ
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2025 Bejjing (ntematwanal Culture
and Taursm Cansumption
Exchange Conferance

0 2025 EHIL AN EEA

2025 China City Gift Innovation and
Devaloprment Sympasium

2025 NFEA R CH

2025 Digital Tounsm Cansumption
Canfarerxe

CTCERRIFE A6

CTCE Tourism Resgurce Matchmaking
Canference

BRMEH IR

Domestic and Intermatianal City

Cultural Taurism Pramaban
' Canlerence

Hﬁﬁﬂ Contact information

E-mail:106424389@qq.com
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International Cultural and Tourism
Consumption Expo

Bfel/Date = /Venue
2025.06.20-06.22 IIREEIE

JUNE 20 - JUNE 22, 2025 BEILING EXHIBITION CENTER

FhPAAERTXAHERER | ADPUICREARERBEERARLE)
TP EEMBESR tRmXME tRHEER tRHRER ItRHARERRL aiRER

ORGANIZER: BELJING MUNICIPAL BUREAU OF CULTURE AND TOURISM | CO-ORGANIZER: BE!JING JINGLY HENGZHAN INTERNATIONAL EXHIBITION CO., LTD.
SUPPORT UNIT :BELJING MUNICIPAL COMMERCE BUREAU. BIEJING MUNICIPAL CULTURAL HERITAGE BUREAU . BEIJING MUNICIPAL BUREAU OF SPORTS.
CCPIT BEIJING. BEIJING MUNICIPAL ADMINISTRATION CENTER OF PARKS.BEIJING TOURISM GROUP




